
 

www.w-t-w.org   
Editor / Susan Hall 

New York, New York 

1

 
A Financial Literacy Session by Invest in Girls 
 
 
 
Many of the girls wrapping up their fall program in financial literacy at the Westover 
School in Middlebury, Connecticut had just plunged into a freezing lake in 10 degrees 
above zero weather for charity. These brave hearts were about to be warmed up by 
Finglish (Financial English), a language specially prepared for the Invest in Girls 
program being launched in the Northeast by a group of women in finance. 
Bloomberg’s program includes phrases like ‘a capriccio’, ‘e’en’, ‘H-hour’ and ‘Z ticker’ 
and is topped off by ‘Zabaglione’. It is much looser than IIG pinpoints, where ‘interest’, 
‘the paradox of savings’ and ‘the paradox of choice’ crop up regularly. 
 
The girls start by describing their emotional state. Gabrielle Rossetti, whose tumbling 
tendrils, like her name, suggest a Renaissance painting, delivers clipped, humorous 
information which captures the girls’ attention. She points out that ‘cold’ is not an 
emotion. ‘Anxious’, ‘excited’, ‘happy’ all are. 
 
Programs for teens, and for adults too, are smart to start with emotional attitudes toward 
money, because it is in the emotions that so many of the issues involving money arise. 
‘Delayed gratification’, which enables people to not spend money they don’t have, and 
also to save, is hammered home. 
 
In the brilliant short skits the girls prepare for the end of their session, the foolishness of 
instant gratification came up often. One girl actually called her partner ‘stupid’ for the 
role she was playing: a girl who never said no to an offer to spend money she did not 
have. 
 
The first group of sophomores was exposed to the pleasures and pitfalls of that magic 
plastic called a credit card. In three advertisements for Visa, Mastercard, and American 
Express, there was no mention of interest rates or minimum payments. All three card 
issuers suggest that you can have the life you want with plastic in hand. 
 
One skit picked up from “there are somethings in life money can’t buy, for everything 
else there’s Mastercard.” “Wrong” a girl chanted with her partners. She got the message. 
Credit card companies would throttle IIG if they listened to the armaments they provide 
young girls. Minimum payments are maximum profit for the card issuer, and disaster for 
you. Pay your bill in full on time. Never accumulate interest. It is better (cheaper) to 
borrow money from a bank than to charge a big item like a computer if you are not going 
to pay for it pronto. Plastic should only be used for convenience and if you have the 
money to cover the charge on hand. Impulsive people are better off with debit cards, 
where the money is already in the bank. 
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This mix -- of Finglish, a new language of finance to learn, of visuals and anecdotes, and 
of hard lessons which prepare for what’s coming -- is brilliantly put together for the 
pleasure of students and their almost unwitting edification. 
 
In the second group, focus was on retirement. In presentations from CBS and NPR, the 
girls were told about the hazards of facing old age penniless. Gabrielle cheerily reported 
that the girls already knew more than the 50-to-70 year olds most programs on retirement 
address. 
 
Now Finglish included 401Ks, IRAs including the tax deferred Roth, and saving. Saving 
is billed as investing in your future self. But the prime message here was: diversify, 
diversify, diversify. 
 
The sad story of a secretary at Enron who had put all her retirement money in the nesting 
Russian dolls called Enron stock and ended up with an empty nest egg was certainly 
frightening. 
 
Skits showed a devil and angel fighting over the financial soul of a woman, torn between 
spending and saving. Raps and rounds depicted other financial scenarios. (Gabrielle had 
kidded that extra points would be given for songs!) 
 
While “wealth accumulation” might be an easier concept for a 15 year old to wrap her 
mind around than retirement, the girls got it. 
 
One young lady leaned back in her seat and contemplated playing golf and tennis all day 
long and sleeping late. Yet, the program encourages working all your life at your 
passion. So perhaps this young lady will become golf pro, or start up an athletic facility 
that does not open until noon. 
 
Important financial and life lessons learned early, these girls will go out into the world 
armed, and with a smile. Finance is presented clearly and cloaked in good humor. An 
indispensable educational exercise. 
 
 
 
 
History 
 
A team of women passionate about financial education for girls founded Invest in Girls 
(IIG) In June 2010. Thirteen donors and the National Council for Research on Women 
provided support to launch the pilot program in the spring of 2011. Invest in Girls 
incorporated on its own and launched programming at three “founding partner” schools 
in the 2011/2012 academic year. 
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Today 
 
IIG is currently in the process of registering as a 501c3 nonprofit and is in the second 
year of a three year beta. Currently, there are 80 sophomore and junior high school girls 
enrolled in our program from Westover, Milton, and Middlesex. IIG is currently 
exploring relationships with additional schools in the U.S. for the 2013 academic 
year. Girls participate in IIG as an extracurricular activity starting in their sophomore 
year and continue participation until their senior year. 
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